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The Pew children’s dental campaign

Our Mission:

The Pew children’s dental campaign

strives for cost-effective policies that

will mean millions more children get
the basic dental care they need to
grow, learn and lead healthy lives.



The Pew Center on the States



Strengthen prevention:
working with states to expand
water fluoridation and sealants

Funding to improve access:
improving dental coverage

Expand the dental workforce:
ensuring supply of dental
providers, and better use of
existing providers

Top Priorities



How did Pew decide
what to focus on?



CWF was Under Attack

THERE IS
POISO
IN THE /
TAP *
WATER.

FACT: Fluoride is a dangorous substance and the active ingredient in most insecticides!
Wingested, s bede a5 1110 an ounce of fluoride can kill 3 100 lbs adult and 1100 of an
ounce an kill a 10 pourd infane. Studves have shown that exposure to fluoride can cawse
neurobogical damage, and an increased risk of bone cancer.

FICTION: Fluoride added 1o the public water supply strengthens teeth and helps prevent
Cavities,

DEMAND SAFE WATER. DEMAND THE TRUTH. VISIT INFOWARS.COM

Spring Hill votes to

stop

flaokrdaidrg its water
oncern



June 22, 2015



State Mandates?

In the fall of 2008, fifty Nebraska

communities had voted to opt out of a state
mandate.



“Rollbacks”



How did Situation Look to
‘Non-Dental’ Experts?

CWF advocates
had declared

victory and had
left the field.



Complacent Distrust of
public health science and
community medicine

Anti-government
sentiment

Perfect
Storm




A Risky Venture for Pew?

Organized anti-fluoride activists

Relatively small
group with
strong internet
presence

Coalition of
far left and
far right

Ignore
scientific
evidence

Distort Misrepresent
research others’ views

Spread fear and
misinformation




Moving Forward

June 22, 2015



Pew will get involved in a state
campaign when it knows:

What we’re doing, and how we’re doing it

Who we’re doing it with

That we have the resources and time to do it right
That it’s moving (ripe), and is likely to succeed

That it will impact enough kids and lead the way for other
states



Through wins and losses
Pew has served as a catalyst to
advance community water fluoridation.



